
Social media is a great way to reach people who don’t know your 
brand yet and build trust with them.

Done right, social media gives your prospects an insight into the 
way you work.

But, when time’s tight, make the most of your efforts  
by focusing on:

Listen
to what your audience is 

talking about. Listen twice 
as much as you speak

Engage
interact – like, share,  

comment – with trending 
posts to get your brand in 

front of others 

Share
when you find something 
that would be helpful to 

your audience, eg a ‘how to 
guide’, share it
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The main ingredients
Use the following steps and questions to guide your 
social media success:

1.  Start by building a plan – keep it simple, but  
 do include: 

 -  Your goals – tightly defined to help you better   
   judge what’s working and what’s not. 

 -  Your audiences – including their goals, problems  
   and channels they engage with most. 

 -  Key messages – what do you want people to   
   think, feel and believe about your brand?

 -  A handful of content ideas to keep your posts   
   compelling and helpful. 

 -  Hashtags you’ll use to connect with your  
   audience.

2.  Then use your plan to focus everything you do:  
  listen, engage and share.

 -  Listen – absorb and listen to the content already  
   being shared. Think about how you can add to   
   the conversation. 

 -  Engage with others posts (like, share and  
   comment on them), particularly those trending   
   in your target industries. You’ll get noticed and   
   widen your reach.

 -  Share your knowledge/content and help your   
   audience. Build trust.

Focus everything on the customer. Use ‘you’ rather 
than ‘we’. Open conversations.

Menu – stir up the ingredients and combine with a  
robust stand out (your ‘DNA’) so your posts amplify 
your difference and resonate with your audience. 

Sharing platter – use your social media posts to drive 
more traffic to your website and blogs.  

Tried and tasted – ensure it’s all guided by a clear 
communications plan to keep your results turning out 
perfectly every time.

Method

Get in touch 
Email: spark@kineticpr.co.uk
Tel: 0121 212 6250 
www.kineticpr.co.uk

Need a little help?

•  A clear plan – programme your activity and  
 schedule your posts to save time. 

•  A pinch of goals – what return on investment  
 do you want to see? Focus your activity  
 on this. 

•  A tbsp of difference – how is your business  
 different? – What do you want people to think and  
 feel about your company? 

•  A cup of focus – know your audience and keep  
 your content about them, not you. Focus on the  
 difference your product or service will make  
 to them. 

•  A sprinkle of hashtag research – look at hashtags  
 your industry and your target industries use. Work  
 these into your content plans. 

The right mix for  
success

A S

imple Recipe

A Sim pl e Recip
e


