
Your website needs to be updated with fresh and relevant content, regularly. 
That’s because Google wants to give the freshest and most relevant answers to the  
questions it’s asked.

Your website content needs to engage your visitors by resonating with their goals  
and problems. 

Your website’s blog should be guided by your communications  
plan, audience insight and a clear goal:

Communications 
plan

organises your creative ideas 
to make them happen  

systematically across all of 
your marketing channels 

Audience insight
what do you know about who 

you’re trying to reach? 

Goal
what’s the purpose of the 

piece? What do you want to 
achieve by blogging?
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The main ingredients
Use the following steps and questions to write your 
perfect blog.

1. Firstly, build a plan – it doesn’t need to be  
 complicated, but it should include:

 -  What you want to achieve, so you can test  
   whether your activity is working or not 
 -  Who you want to reach, including their goals and  
   pain points 
 -  What you want to say – the creative content ideas 
 -  How you’re going to say it – the key messages   
   you want to include within each piece of content.

2. Then, use your plan to drive your creativity – think   
 about content ideas surrounding your audience’s   
 pain points. Use tools like answerthepublic.com to   
 see what questions your audience is asking. Think   
 about crafting your content to answer these. 

3. Next, research your keywords – use tools  like  
 Google’s Keyword Planner to uncover the  search   
 terms your audience is using. Try to work these   
 organically through your blog to ensure it ranks well  
 in the eyes of Google – but remember not to ‘stuff’   
 them in!

4.  Then, audit the content – does it put the customer at  
 the front (ie focused on ‘you’ not ‘we’). Talk directly  
 to your customer. 

Blogs should be helpful and useful to your intended 
audience – be generous with your knowledge, it helps 
to build trust between you and the reader.

Menu – stir the ingredients and combine with a robust 
stand out/DNA to ensure your copy amplifies your 
difference and resonates with your audience. 

Sharing platter – amplify your blogs – share  
‘appetizer’ links across your social media channels to 
entice readers to read the full blog on your site. 

Tried and tasted – make sure it’s all guided by a clear 
communications plan – ad hoc marketing will have 
limited returns.  

Method

Get in touch 
Email: spark@kineticpr.co.uk
Tel: 0121 212 6250 
www.kineticpr.co.uk

Need a little help?

• One plan – what are you going to say? When?  
 Where?

• A pinch of ambition – what do you want the blog  
 to achieve?

• A sprinkle of creativity – how are you going to  
 engage your audience?

• A handful of difference – how do you stand out?  
 What are your key messages?

• A large call to action – what’s the point of the  
 piece? What do you want people to do after  
 reading?

• 1kg of focus – keep the content about your  
 customer, not your business. What is the  
 difference you will make to them?

• A selection of keyword research – what phrases  
 do you want to rank well for in Google?

The right mix for  
success
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